
Clinch River Valley Initiative  
Launch of Hometowns of the Clinch  

February 12th, 2015   |   Dungannon, VA 
Meeting Summary  

 
 
 

Introduction 
 
The Clinch River Valley Initiative (CRVI) held the first quarterly meeting of 2015 at the 
Dungannon Development Commission (DDC) in Dungannon, VA. The meeting was 5:15 – 7 
PM and had 44 participants, including the IEN facilitation team. Thank you to the 
Dungannon DDC and Terry Lee for providing the meeting space and dinner.  
 
After a welcome to Dungannon from Mayor Debra Horne, meeting participants introduced 
themselves and shared their most romantic spot on the Clinch River (in honor of Valentine’s 
Day). Many participants mentioned the views of the river from their houses, or shared fond 
memories of growing up along the river.  

 
Executive Summary  

 
§ The Hometowns of the Clinch Program will bring towns together to improve our 

communities, encourage entrepreneurship and create a unified public image for 
tourism. See the appendix for the thresholds and toolkit to become a Hometown.  

§ Mayor Horne of Dungannon and Lou Ann Wallace discussed the successes 
and challenges of revitalization and bringing the community together. They 
explained the evolution of their efforts and shared their hopes for the future. See below 
for the full panel discussion.  

§ Resource Documents – Hometowns Thresholds and Toolkit 
 

Action Group Updates and Upcoming Events 
  
State Park  

§ Tazewell County has offered Cavitt’s Creek Park Property for the Clinch River State 
Park system. A Clinch River State Park system is being looked at, with numerous units 
along the Clinch each having a different name.  

§ Thank you to everyone who reached out to legislators with regard to funding. While 
funding may not make it to the final round, we know our representatives are pushing 
for funding.  

§ On Jan. 22 there was a legislative event in Richmond where Brad Kreps, Rufus Hood, 
and others had a booth to market CRVI and the Clinch. Molly Ward, the state 
Secretary of Natural Resources, is excited about the property and is having a 
visit organized, though cautions that there are many details to work out as DCR would 
still need funding to develop and maintain the property.  

§ A budget amendment for the state park was included this year, and although the 
General Assembly session has not yet ended, it does not look likely that funding will 
happen this year. The area’s delegates and state senators continue to support 
the state park plan. 



 
Access Points  
§ Kiosks and signs have been installed at Cleveland, Dungannon and St Paul access points.  
§ This group is working in conjunction with Downtown Revitalization to coordinate the 

Hometowns of the Clinch program. This group with assist Hometowns with the use of the 
logo toolkit to create signage and outreach/tourism advertising.  

§ All the permits for the Cleveland site have been received from the Virginia 
Marine Resources Commission and the Army Corps of Engineers, so 
construction is ready to begin. Thompson and Litten has the procurement for 
Cleveland’s overall revitalization project and is working with the access point group as 
well. A bid for construction will be put out soon.  

 
Water Quality  
§ Students from the Guest River Watershed area will be working with Carol Doss in April on 

household hazardous waste collection events in Tazewell County.  
§ There will be a March 20 water clean up event, community dinner, and square dance in 

Dungannon. UVa-Wise is also interested in some sort of service day. 
§ Willie Dodson gave an update on the oral histories project.  

- Castlewood students completed two dozen interviews and the full portfolio of 
interviews will go to UVa-Wise. WMMT radio will also air four interviews. The 
first aired a few weeks ago. 

- The oral histories project will be presented on March 28th at the 
Appalachian Studies conference. A $1,500 grant has also been awarded to put 
on an outdoor drama and produce original music.  

 
Environmental Education  
§ 48 students have registered for the Youth Summit on February 28th at Estonoa Learning 

Center in St. Paul, Virginia.  
§ A project is being developed to research hellbenders in Virginia. The 

Smithsonian, DGIF, and Virginia Tech are working together and will be collecting data in 
the Clinch Valley, no data currently exists. This project should launch in the next couple 
weeks with citizen science and oral histories on experiences with hellbenders. Contact 
Wally Smith for more information. 

§ The 3rd Annual Environmental Education symposium will be held May 9th. 
The events will be events held in St Paul at Estonoa, the farmers market, and the 
elementary school to connect participants with the town. Youth Summit participants will 
present on their projects at the event.  

§ Willie Dodson is also working to coordinate his second term with VISTA, in which he 
would like to do more youth engagement. 

 
Downtown Revitalization  
§ See below for the Hometowns of the Clinch Launch summary and tool kit.  
§ A booklet has recently been published that was put together by UVa-Wise students who 

interviewed 8 entrepreneurs in the area from different industries. It was suggested that a 
second booklet could be put together that highlights the Clinch River and how it could 



lead to economic development and diversification and how local residents have worked 
together to create opportunity based around the river.  

 
Upcoming Events  

§ Entrepreneurship  Business Courses  
 March 12 – April 30, Richlands 
 April 7—May 26, Wise 
 May 7—June 25, Duffield 

§ Hometowns of the Clinch Entrepreneurship Week, March 23-27 
March 23 – Connecting existing and new businesses to the Outdoor Recreation 
Strategy  presentation and consultations 
March 24 – Community Business Day in St. Paul 
March 25 – Small Town Design Institute in Wise 
March 26 – Russell County Chamber visit and evening Marketing presentation at 
Richlands Incubator 
March 27 – a Tazewell County Chamber 

§ The 3rd Annual Environmental Education symposium will be held May 9th. 
Events will be held in St. Paul.  
 

 
Hometowns of the Clinch 

 
The launch of Hometowns of the Clinch took place in five (5) parts: an overview, the panel 
discussion, and entrepreneurship resources update, and the requirements and tools to 
become a designated Hometown, a review and vote on the draft thresholds.  
 
Part I. Overview: Jim Baldwin began the kick off by explaining the importance of the 
program to the overall vision for the region. The program will draw attention to the river to 
enhance economic development through the celebration of biodiversity. The communities 
have rich histories that are tightly connected to the river. This program will build on that 
history. This is a community and economy building project. When we all cooperate together 
and learn from each other, we share in success.  

 
Part II. Panel Discussion: Doug Jackson moderated the conversation with Mayor Horne 
of Dungannon and Lou Ann Wallace of St Paul Tomorrow. Cathy Johnson from the Town of 
Cleveland was scheduled to be on the panel, but could not make it to the meeting. 
  
1. Paint a picture for us, what’s a summer day look like in your town in the 

year 2020? 
Dungannon – Mayor Horne described a day when there are new sidewalks and 
places outside for people to enjoy each other’s company. Where the children play on a 
basketball court and playground in the park. And after a day at work she can walk the 
three mile loop trail in town, greeting friends new and old along the way. She hopes to 
see new shops and restaurants. At the end of the day, she can rest and relax while 
fishing in the rive.r  
St Paul – Lou Ann Wallace envisions a similar day in St Paul. She’d like to see more 
activity – cars coming into town with canoes and kayaks. Growth and development in 
the form of outdoor activity. Where people come to visit, leave no trace but take 
memories with them.  



Meeting Participants – Monty Salyer would like to visit a brewery after work that 
features a beer called “River Water” because it is made with water from the most 
biodiverse river in the country.  Betty Salyer (not related) would like to see a historical 
cabin from 1832 restored with period furnishings. And a recreation of the Indian 
village that was once in the area to teach children about the history of Dungannon.  

 
2. How are you organizing your local revitalization committee or team? 

St Paul – Lou Ann Wallace’s organization has been a non-profit for 17 years. The 20-
year vision has been an evolving strategic plan, and the people have evolved too. At 
first, it was hard to see success in the town of less than 1000 people. It takes the 
dedicated effort of people that have the heart to see it through. The effort needs a few 
people to begin and then it will grow. Feeling empowered creates excitement and that 
makes a difference.  
Dungannon – The first meeting only had 12 people, but the 2nd visioning meeting 
was packed with not an empty seat. Residents see activity and want to see what’s 
going on. Mayor Horne has made significant effort to speak with people about the 
revitalization of their town. It takes the whole community working together – people 
from all walks of life.  

 
3. How have your recent efforts attracted new participation? 

St Paul – Volunteer base relies on the word of mouth as people tell their friends. 
There are rings of involvement. The inner ring of a small core of volunteers who are 
constantly busy, and always reliable. The middle ring that can contribute a good 
portion of their time. An outer ring that sometimes volunteers. Lou Ann constantly 
engages with people in the hopes they get “sucked in.” Last year, St Paul has 3,740 
hours and $69,000 to record for grant match funding.  
Dungannon – Mayor Horne uses her time and position to speak with people. She 
encourages people to see that success is possible, but that they have to work it. Things 
happen when people tell their friends and get them involved. It helps to see 
something physical. The access point with parking, kiosk, picnic tables was a major 
catalyst among residents. The people use it and see that working together does have 
the potential to make Dungannon a better place.  

 
4. Can you tell us one thing you’ve learned or gained from another 

community along the Clinch? 
Dungannon – Mayor Horne met Lou Ann Wallace at the CRVI meeting in Cleveland 
and that’s where it got started. She got the idea in her head that Dungannon can use 
the techniques that were successful for St Paul. She learned a lot from Cleveland and 
St Paul.  
St Paul – Lou Ann was honored to be complimented as a role model for Dungannon. 
“A rising tide floats all boats.” We are all neighbors and need to look beyond 
town/county lines to realize were all part of this beautiful place.  Every town and 
neighbor in the region needs to work together. The river is a gift as a global 
destination. And making our communities look good improves our overall image.  

 
5. Question from the audience – How do you engage people that don’t want 

to be involved?    
St Paul – There will always be folks that aren’t in tune with what you want to do. 
There will always be naysayers. And then also folks who are very busy and have no 
time for volunteer work. But everyone can do a little and it’s important to explain that 



– even attending a meeting is volunteering and can be recorded as match hours. 
Volunteering starts as a little step and then becomes a lifelong dedication. It’s not 
about the money – it’s about leaving something good behind.  
Dungannon – The key is to get people to their first meeting. Once they’re in they 
realize the other participants were also work all day and join in. Mayor Horne 
explains to skeptics that working together as one has the potential to bring change to 
the community. When people find out that there’s a lot of joy in giving and doing 
good they get hooked and tell their friends. She enjoys helping the people of 
Dungannon and being in the Mayor’s office working hard all day. It’s not about 
getting paid, but giving your heart to the community.  

 
Part III. Entrepreneurship Resources Update: Shannon Blevins from UVa-Wise 
shared information about place based asset building. There is economic opportunity from 
within the region, not just bringing in outside industry.  

§ MySWVA Opportunity launched in 2012 because of the Appalachian Prosperity 
Project. The regional strategy is available online to help our towns tap into resources.  

§ Business Training classes are held throughout the year in various regional towns. 
Instead of one large competition each year, numerous sessions are held throughout 
the year, making the program more accessible. See the Action Group Updates and 
Upcoming Events section above for dates.  

 
Part IV. Visual Assessment Tool & CRVI Logos: Nick Proctor introduced the visual 
strategy that will be used to unify hometowns. He explained the importance of simple 
maintenance and wayfinding signage to make a town welcoming to visitors. The 
small things are key and can elevate a community, such as trash clean ups in town, at access 
points and in the river. Clean ups and small repairs build capacity and foster a good image.  
 
The Logo Toolkit is our comprehensive branding and marketing package made available to 
qualified Hometowns. Using the same styles, fonts, colors and logos creates a unified image 
of the region. It is a consistent message that each community is a part of a larger whole, 
increasing publicity capacity. Please see the Hometowns Program manual for 
examples (appendix). 
 
Part V. How to Become a Hometown of the Clinch: Doug Jackson explained the steps 
to receive designation and use the signage and logo materials. Please see the Hometowns 
Launch Program for the 9 thresholds. The hope is that these steps are manageable and 
can be quickly accomplished. Please contact Nick Proctor and Doug Jackson to begin the 
process in your community.  
 
Questions and suggestions for the thresholds:  

§ How it will be managed by the Steering Committee? 
§ Add a fun threshold – such as identifying cool places or activities in the town.  
§ Group the steps into categories to simplify the process or giving extra credit for 

helping another community.  
§ Provide detailed descriptions of how other towns have done their visual assessments.  
§ Peer learning opportunities, perhaps through videos, on the steps that town took.  
§ Distinct differentiation between the towns/communities – publicize their unique 

assets and stories.  
 



At the end of the launch, meeting participants agreed on the draft thresholds with 
the idea that they are not unchangeable and will be improved/adapted as needed.   
 
 
 
Meeting Participants  

 
1. Brad Kreps  
2. David Woodard 
3. Doug Jackson 
4. Nick Proctor 
5. Jim Baldwin 
6. Lou Ann Wallace  
7. Monty Salyer  
8. Randy Rose  
9. Shannon Blevins  
10. Steve Lindeman  
11. Wally Smith  
12. Willie Dodson  
13. Brett Tiller  
14. Dana Wolfe  
15. Debra Horne  
16. Erin Reidhammer  

17. Greg Bailey  
18. Jennifer Bailey  
19. Ishmael Richardson 
20. Kate Rooth  
21. Kathy Steward  
22. Katie Hoffman  
23. Maddie Gordon 
24. Margaret Tomann  
25. Megan Krager  
26. Robyn Lee  
27. Josh Smith  
28. Ronnie Gordon 
29. Betty Salyer  
30. Jenny Jordon  
31. Frank Kibler  
32. Brad Stallard 

33. Deidre Donahue  
34. Peggy Mathews 
35. Nina Bogley  
36. Danielle Barnette 
37. Kathy Ashbury  
38. Melody Reeves  
39. Chuck Shuford  
40. Ernie Benco  

 
IEN Facilitators:  

41. Frank Dukes 
42. Christine Gvoyai  
 
        IEN Interns:  
43. Emily Heymann  
44. Andy Reitelbach   

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Appendix 

DRAFT	  THRESHOLDS	  	  
Hometowns	  of	  the	  Clinch	  Designation	  
We’re	  working	  to	  align	  more	  resources	  and	  opportunities	  for	  local	  revitalization	  teams.	  We’re	  
thinking	  of	  it	  almost	  like	  a	  “mini-‐Main	  Street	  program.	  	  To	  be	  eligible,	  communities	  will	  have	  to	  meet	  
thresholds.	  	  	  
	  

1. Active	  local	  revitalization	  or	  tourism	  Committee	  in	  place	  
a. Lead	  efforts	  in	  community	  
b. Participate	  in	  collaborative	  efforts	  around	  shared	  river	  

resources,	  such	  as	  clean	  ups	  and	  cross-‐community	  
projects.	  
	  

2. Attendance	  at	  Main	  Street	  training	  when	  held	  in	  Southwest	  Virginia.	  
	  

3. Have	  a	  targeted	  entrepreneur	  incentive	  package	  and	  or	  information	  
path	  in	  place.	  

	  
4. Have	  a	  tourism	  resource	  available-‐-‐kiosk,	  flyer,	  app,	  map	  or	  other	  

tool.	  	  
	  

5. Community	  Participation	  in	  one	  mySWVAopportunity	  
entrepreneurship	  activity	  annually.	  

a. Attend	  pitch	  night	  
1. April	  30	  Richlands	  
2. May	  26,	  UVA	  Wise	  
3. June	  25,	  Duffield	  

b. Give	  emerging	  entrepreneurs	  a	  tour	  of	  your	  
community.	  

c. Attend	  an	  opportunity	  summit.	  
	  

6. Have	  Local	  /	  Business	  representative	  active	  in	  CRVI:	  	  
a. Attend	  at	  least	  one	  CRVI	  meeting	  each	  year.	  	  
b. Willing	  and	  active	  participation	  in	  downtown	  

revitalization	  committee	  strategies.	  
	  

7. Completion	  of	  local	  visual	  assessment	  annually	  	  
1. Identify	  at	  least	  three	  action	  items	  undertaken	  each	  

year.	  	  
2. Include	  access	  points	  and	  river	  frontage	  in	  this	  

assessment—even	  if	  it’s	  close	  to,	  but	  not	  in,	  your	  
community.	  
	  

8. Have	  Clinch	  merchandise	  available	  somewhere	  in	  the	  town.	  
	  

9. Host	  or	  participate	  in	  hospitality	  training	  when	  it’s	  available.	  



USING	  THE	  CLINCH	  BRAND	  IN	  YOUR	  COMMUNITY	  

	  
The	  Clinch	  River	  Valley	  Initiative	  (CRVI)	  has	  developed	  a	  collaborative	  brand	  in	  partnership	  with	  the	  
region’s	  communities	  and	  stakeholders.	  	  You’re	  invited	  to	  use	  it	  widely	  in	  promoting	  the	  river	  and	  
our	  downtowns,	  our	  stewardship	  efforts	  and	  festivals,	  our	  heritage	  sites	  and	  scenic	  vistas.	  	  We	  
encourage	  you	  to	  use	  the	  logo	  and	  brand	  in	  any	  aspect	  of	  your	  communication,	  signage,	  and	  
marketing	  that	  fits	  your	  community’s	  specific	  strategy.	  	  	  
	  

a. CRVI	  volunteers	  will	  be	  happy	  to	  present	  the	  full	  promotional	  package	  to	  your	  civic	  group,	  
tourism	  committee,	  or	  town	  council.	  

b. The	  design	  guidelines	  and	  all	  of	  the	  files	  you	  need	  are	  located	  at	  www.clinchriverva.com.	  	  

c. We’d	  be	  happy	  to	  help	  you	  put	  together	  a	  flyer	  if	  you’d	  like	  to	  present	  this	  to	  the	  community	  
in	  a	  small	  mailer	  with	  your	  utility	  bills.	  

d. For	  assistance	  in	  incorporating	  the	  logo	  into	  your	  materials,	  or	  organizing	  outreach	  strategies	  
in	  your	  community,	  please	  contact:	  	  

Nick	  Proctor	   	   	   	   	   	   	  
276-‐492-‐2412	   	   	   	   	   	   	  
nproctor@myswva.org	  	  	   	   	   	   	  

	  
For	  starters:	  here	  are	  some	  quick	  ways	  you	  can	  use	  them:	  
	  

1.	  On	  stationery	  	  
Consider	  using	  the	  simple	  Clinch	  logo	  as	  you	  renew	  community	  stationery.	  	  The	  logo	  is	  available	  in	  one-‐
color,	  four-‐color,	  and	  black	  and	  white	  versions.	  	  The	  simple	  logo	  can	  be	  printed	  very	  small	  because	  id	  
doesn’t	  include	  a	  descriptor.	  	  At	  the	  page’s	  footer,	  try	  complementing	  it	  with	  the	  Southwest	  Virginia	  logo	  
and	  help	  spread	  the	  word	  about	  this	  region’s	  world-‐class	  outdoor	  recreation.	  	  
	  

	   	   	  	  	  	  	   	  	  	  	  	   	  	  

	  
	   	   (1	  Color	  )	   	  	  	  	  	  	  	  	  	  	  	  	  (4	  Color,	  mottled)	   	  	  	  (Black	  and	  white)	  	  	  	  	  	  	  	  	  	  	  	  	  	  

	  
2.	  Where	  you	  can	  make	  it	  a	  little	  larger.	  
This	  version	  includes	  the	  tagline,	  Virginia’s	  Hidden	  River.	  If	  the	  logo	  is	  too	  small,	  the	  tagline	  will	  frustrate	  
viewers,	  so	  if	  you	  can	  go	  a	  little	  bigger,	  try	  this	  one.	  
	  

	  	  	  	  	  	  	  	  	   	  	  	  	  	  	   	  	  	  	  	  	   	  
	  



	  
3.	  On	  tourism	  brochures	  and	  websites	  
Where	  you	  have	  more	  room	  and	  can	  send	  a	  specific	  message,	  you	  can	  use	  the	  larger	  logo	  complete	  with	  
the	  tourism	  market	  pitch.	  

	  	  	  	  	  	  	  	  	   	  	  	  	  	  	   	  	  	  	  	  	   	  
	  

	  
	  
4.	  When	  you	  want	  to	  stretch	  it	  out	  
This	  version	  allows	  you	  to	  get	  both	  messages	  out	  there	  and	  are	  available	  the	  color	  variations	  as	  well.	  

	  	  	  	  	  	  	  	  	  	   	  
	  

	  
	  
5.	  To	  tout	  your	  specific	  assets	  
We’ve	  got	  some	  fun	  icons	  that	  you	  can	  use	  on	  maps,	  signs,	  and	  advertising.	  	  There	  are	  about	  30	  of	  them	  
so	  far,	  but	  see	  if	  you	  can	  guess	  these	  ten.	  
	  

	  	  	  	  	   	  	  	  	  	   	  	  	  	  	   	  	  	  	  	   	  
	  
________________	  	  	  	  _______________	  	  	  	  _________________	  	  	  ________________	  	  	  	  	  	  _______________	  

	  
	  
	  

	  	  	  	   	  	  	  	   	  	  	  	  	  	   	  	  	  	  	   	  
	  

________________	  	  	  	  _______________	  	  	  	  _________________	  	  	  ________________	  	  	  	  	  	  	  ________________	  
	  
	  
	  
	  
6.	  On	  signs	  
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wayfinding signage
The wayfinding system is covered in greater detail in the 
following sections, but should be introduced as part of the 
brand because it plays such an important role in by per-
ception and flow in the downtown district. The wayfind-
ing system could include the following pieces.

P r i m a r y  G a t e w a y s - These gateways are the 
primary intersection points and main entry ways to town. 
They need to be highly visible and introduce the brand. 

Tr a i l b l a z e r s - Trailblazers are the directing signs 
leading motorists to the main attractions in the area. 
These should have between three and four locations per 
sign and should carry motorists from gateway to parking 
lot. Colors can be used to distinguish between different 
districts and can become smaller as the scale and speed of 
the roadway narrows. These Trailblazers including cattail 
sculptures, thus blurring the line between signage and 
public art.

S t r e e t  B a n n e r s - Banners are very popular and 
help to add color and movement to the lanes of travel, 
acting as a speed control. They too can be color coded by 
district and can promote local events as well as promoting 
the brand.
B u i l d i n g  M a r k e r s - the markers can be either wall 
mounted or monument style and denote important land-
marks in the downtown district.

P a r k i n g  S i g n a g e - Identifying parking is impor-
tant in creating a parking system in downtown. Visi-
tors are more likely to walk a block or two to shop if the 
signage system leads them directly to a public parking lot 
and tell them how to proceed. The parking markers can 
be by themselves or as attachments to trailblazer signs.

I n f o r m a t i o n a l  K i o s k - The final piece of the plan 
is the informational kiosk, which serves as the transi-
tion point for vehicular traffic to pedestrian traffic. These 
kiosks should be located at major public parking lots and 
should include a map and the shopping & dining guide, 
along with the walking tour brochures.

Historic Downtown

Market Square

Town Hall

Visitor Information

A Clinch 
River 

Community

Welcome to 
the Clinch River

Enjoy your stroll but don’t swim 
or wade, the river is dangerous.

Kindly pick up any trash 
you see.

Take only pictures, 
leave only footprints.

Clinch River 
Access Point

Trailhead

Welcome,
You’ve Found It!

Let Your 
Journey Begin



Through	  CRVI,	  communities	  are	  just	  beginning	  to	  discuss	  how	  they	  use	  the	  logos	  in	  signage.	  	  If	  your	  
community	  is	  putting	  up	  new	  signs	  or	  developing	  a	  signage	  strategy,	  check	  in	  with	  the	  CRVI	  steering	  
committee	  and	  let’s	  see	  how	  we	  can	  support	  your	  effort.	  	  It	  may	  be	  that	  it’s	  just	  a	  matter	  of	  getting	  the	  
right	  files	  to	  your	  sign	  design	  team,	  or	  there	  may	  be	  ways	  we	  can	  help	  create	  a	  consistent	  system	  across	  
the	  region.	  
	  

	  
	  

7.	  	  For	  use	  by	  related	  businesses	  
These	  logos	  are	  not	  just	  for	  community	  use.	  	  Any	  hospitality	  business	  such	  as	  an	  outfitter,	  a	  restaurant	  or	  a	  
hotel	  can	  use	  the	  logo	  on	  their	  advertisements,	  menus,	  flyers,	  etc…	  	  Especially	  when	  the	  business	  
promotes	  the	  qualities	  your	  community	  and	  the	  river	  that	  you	  are	  trying	  to	  communicate,	  encourage	  
businesses	  to	  cross-‐promote	  the	  region.	  
	  
	  
	  
8.	  	  Getting	  word	  out	  locally	  
If	  you’re	  interested	  in	  helping	  to	  tell	  your	  residents	  about	  the	  Clinch	  River	  Initiative	  Strategy,	  we’d	  be	  
happy	  to	  help	  put	  together	  a	  small	  flyer	  that	  can	  be	  included	  with	  utility	  bills	  or	  posted	  in	  the	  town	  hall.	  
	  

	  
	  
9.	  Getting	  to	  know	  the	  Branding	  Toolkit	  
The	  Community	  Image	  Style	  Guide	  (a	  PDF	  document	  available	  on	  the	  Clinch	  
River	  Valley	  Initiative	  website)	  is	  a	  good	  resource	  for	  ideas	  on	  how	  to	  use	  the	  
brand.	  	  Flip	  through	  it	  and	  consider	  how	  the	  logo	  can	  complement	  your	  
community	  brand.	  Then	  contact	  Doug	  or	  Brandi	  if	  you	  need	  assistance.	  	  
	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
	  
	  
	  

	  
10.	  Working	  collaboratively	  with	  CRVI	  partners	  
We’re	  just	  getting	  started	  on	  these	  strategies	  to	  collectively	  market	  our	  downtowns	  
and	  natural	  assets	  via	  the	  Clinch	  River.	  	  We’re	  doing	  it	  together,	  so	  make	  sure	  to	  
stay	  on	  the	  CRVI	  meeting	  invitation	  and	  update	  list.	  Then	  join	  the	  Downtown	  
Revitalization	  Action	  Team.	  Let’s	  do	  this.	  	  There	  may	  be	  other	  assets	  that	  we	  can	  
create	  some	  strategies	  around…like	  a	  coordinated	  list	  and	  map	  of	  our	  restaurants	  
serving	  home-‐style	  cooking	  

	  
	  
	  
	  
 
 


